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“Watching TV” is the top way people match or change their mood. Content with familiar
formats, happy endings, and nostalgic vibes all satisfy viewers” need to disconnect from their
busy lives so that they can reconnect with their families, communities, and themselves.

Global streamers During TV Time, Advertisers can Connect
are Prioritizing with Audiences on an Emotional Level.
the Thera peutiC Brands hav_e an opportunit‘y to lean into key emotions like love, empathy,
self-reflection, and nostalgia.
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Getinspired  25%

o they stream
o to decompress, Feel better about myself ~ 24%
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Empathize  22%

and so I'm not wired after watching it. | feel like it's a perfect way to end a day.”

@ What “What I like about certain period dramas are their “slow” vibe. Things happen slowly
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