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The New Wide World of Sports AT

The new rule of sports fandom is that there are no rules. Full-length games
and viral highlights thrive side by side. Fans are local, global, and everywhere
in between - tuning in whenever, wherever, and however they want.

A New Era of Sports Fandom
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“Streaming has changed
the way | consume sports.
You can revisit the match.

“| watch a lot of sports video clips. | really
like the raw interviews and highlights

that you can get on streaming i N
platforms...[my sports viewing] is kind of That wasn't a possibility before.

a mishmash of going to social media and Now you can vvatgh pr”actically
ESPN.” any game at any time.
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Advertiser Surround. the fuI.I sports experience. Marketers and brands have the |
T3 keaway \#1/ opportunity to align with a variety of sports content, not only the game itself.

For more information on Generation Stream: Global Edition and to read the full report,
please visit https:/insights.disneyadvertising.com/generation-stream/global-edition/.
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